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On the Broadcast Mass Rallies in the Early Years of
New China from the Perspective of Medium Analysis Theory

A case study of broadcast mass rallies in 1950s in Tianjin

Wu Huifang
( Professional Training Academy of Radio Film & TV Taiyuan 030013 China)

Abstract The broadcast mass rally in 1950s in China as a component of political campaign put the agitating func—
tion of the media to the fullest use. But the study about this special way of broadcast is still undeveloped. This article on the
basis of medium analysis theory focuses on the features and social functions of broadcast and holds that this form of broad—
casting met the needs of the social situations in those days fulfilling the function as a social dynamics.
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